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PART A
1. State any two objectives of marketing.
2. Define market segmentation.
3. What is meant by family market?
4. What are the functions of physical supply of marketing?
5. What do you mean by consumer behaviour?
6. Mention any two functions of marketing.
7. State any two services of wholesaler.
8. What is meant by product planning?
9. What is product life cycle?
10. Give the meaning of product development.
11. Define product mix.
12. What is pricing?
13. State any two objectives of pricing.
14. What is dual pricing?
15. Point out the meaning of Penetration Pricing.
16. What do you mean by Cost-Oriented Pricing Policy?
17. What is called a channel of distribution?
18. State the various elements of marketing mix.
19. State the meaning of Promotional Mix.
20. What is product advertising?
21. Define salesmanship.
22. What is meant by personal selling?
23. What are the buying motives?
24. Point out the meaning of Communication Mix.
25. What are the external forces motivating to buy?
26. What is sales promotion?
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27. What is market research?
28. What do you mean by E-marketing?
29. What do you mean by indoor advertising?
30. Give the meaning of Online Marketing.

PART B
1. Briefly explain the functions of marketing.
2. Explain the modern marketing concept.
3. Mention the significance of marketing in the modern world.
4. State the advantages of advertising.
5. Write note on ‘‘Functions of exchange’’.
6. What are the determinants of buyer behaviour?
7. Explain the steps involved in the price determination process.
8. Describe the factors determining channel decisions.
9. What are the objectives of pricing?
10. What are the classification of advertising media?
11. Discuss the objectives of sales promotion
12. Bring out the significance of market segmentation.
13. What are the qualities of a good salesman?
14. Explain the concept of consumerism.
15. Discuss the benefits of e-marketing.

PART C

1. Describe the factors influencing marketing concept.
2. Explain the different functions of marketing.
3. What is the role of marketing in economic development?
4. What are the factors to be considered in the selection of channels of distribution?
5. Explain the importance of studying consumer behaviour in marketing.
6. What are the factors that determine the consumer behaviour?
7. Explain the different stages of product life cycle.
8. Explain the various stages in the product development process.
9. Explain the different methods of segmenting a market.
10. What are the elements of market segmentation?
11. What are the factors affecting pricing decisions?
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12. Describe the various kinds of pricing
13. Explain the basic characteristics necessary for a successful salesman.
14. How to protect the consumer?
15. Write note on ‘‘Consumerism’’.
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